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Hutchison Telecom reports first quarter unaudited key performance indicators

Hong Kong, 8 May 2007 — Hutchison Telecommunications International Limited (“Hutchison Telecom”;
“the Group”; SEHK: 2332; NYSE: HTX;) today announced its unaudited key performance indicators and
consolidated net profit attributable to equity holders for the quarter ended 31 March 2007.

The Group continued to see a growth trend in the customer base across all its operations. Excluding India,
the total customer base grew to 6.6 million during the quarter, up from approximately 6.3 million at the end
of the previous quarter and 5.7 million at the same time last year. The Group’s operations in Sri Lanka and
Ghana more than doubled their respective customer base over the last year whilst both Hong Kong and
Israeli operations reported continued growth in their 3G customer base to over 818,000 and 333,000

respectively at the end of the quarter.

The Group also reported first quarter consolidated net profit attributable to equity holders of HK$220

million.

During the quarter the Group launched service in both Vietham and Indonesia, two high growth markets
with low mobile penetration and favourable demographics and economics. The operations enjoyed
successful launches and are marketing voice and data services that have been well received and are

gaining traction in both markets.

Hutchison Telecom announced on 12 February that it had entered into an agreement to sell its interest in
the Hutchison Essar Group to Vodafone. Upon the completion of the transaction, Hutchison Telecom will
become one of the best capitalised telecom companies in the region, which will put it in a strong position to

take advantage of new business opportunities as they arise.

Dennis Lui, Chief Executive Officer of Hutchison Telecom said: “Hutchison Telecom has enjoyed an
eventful and successful first quarter of 2007. The launch of service in both Indonesia and Vietnam was well
received and our existing operations have delivered another quarter of solid growth, resulting in a set of
encouraging operational data. We expect to close the transaction with Vodafone, after which we will be

one of the best capitalised and most strategically positioned telecom companies in Asia. ”
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Hutchison Telecom Hutchison Telecom

Work: (852) 2128 3107 Work: (1) 425-709-8888 ext 284
Mobile: (852) 9092 8233 Mobile: (1) 425-753-0737
E-mail: mickeyshiu@htil.com.hk E-mail: danevans@htil.com.hk

About Hutchison Telecommunications International Limited

Hutchison Telecommunications International Limited (‘Hutchison Telecom’ or ‘the Group’) is a leading global provider
of telecommunication services. The Group currently offers mobile and fixed-line telecommunication services in Hong
Kong, and operates mobile telecommunication services in Macau, India, Israel, Thailand, Sri Lanka, Ghana, Indonesia
and Vietnam. It was the first provider of 3G mobile services in Hong Kong and Israel. Its leading brands include
“Hutch”, “3” and “Orange”.

Hutchison Telecom is a listed company with American Depositary Shares quoted on the New York Stock Exchange
under the ticker HTX and shares listed on the Stock Exchange of Hong Kong under the stock code 2332. A member of
the Hong Kong-based Hutchison Whampoa Group, Hutchison Telecom is committed to providing superior
telecommunication services in dynamic markets. For more information about Hutchison Telecom, see www.htil.com.

Cautionary Statements

This press release contains forward-looking statements. Statements that are not historical facts, including statements
about the beliefs and expectations of Hutchison Telecommunications International Limited (‘the Company’), are
forward-looking statements. These statements are based on current plans, estimates and projections, and therefore
you should not place undue reliance on them. Forward-looking statements speak only as of the date they are made,
and the Company undertakes no obligation to update publicly any of them in light of new information or future events.
Forward-looking statements involve inherent risks, uncertainties and assumptions. The Company cautions you that if
these risks or uncertainties ever materialise or the assumptions prove incorrect, or if a number of important factors
occur or do not occur, the Company’s actual results may differ materially from those expressed or implied in any
forward-looking statement. Additional information as to factors that may cause actual results to differ materially from
the Company’s forward-looking statements can be found in the Company's filings with the United States Securities
and Exchange Commission.



UNAUDITED KEY PERFORMANCE INDICATORS

Hutchison Telecom T
Total | Pastpaid | Prepaid | Total Postpaid | Prepaid | Total Postpaid : Prepaid | Total :Postpaid | Prepaid | Total [Postpaid | Prepaid
Country {000} {000) {000} {000) (000} {000) (1000} {000} (1000) {000} {000) (000} {000) (000} (000)
Hong Kong_fincl Macau) 2,199 1557 642 2,139 1513 626 2,088 1475 613 2,065 1431 634 2,009 1,398 611
India 26,442 3515 297 23,306 3346 19 960 20,357 3,238 17118 17,544 3024 14,620 15,361 2,899 12 462
Israel 2,703 1920 783 2,669 1,888 781 2,626 1564 772 2,585 1817 768 2,560 1798 782
Thailand 7 308 441 728 31 a7 737 318 4139 738 329 409 47 346 401
Sii Lanka 685 5 685 559 5 559 488 S 468 400 5 400 324 324
Ghana 218 = 218 200 = 200 173 = 173 137 = 137 101 101
Total 32,994 29,601 26,469 23,469 21,102
Notes:
" () A customer is defined as a Posipaid Customer or a Prepaid Customer who has a Subscriber Identity Module ("SIM') or Universal Subscriber Identity Module ("USIMY)
that has access to the network for any purpose, including voice, data or video senvices
" (3)  Posipeid Customers are defined as those whose mobile telecommunications senvice usage is paid in arrears Lpon receipt of the mobile telecommunications operator's invoice
and who have not bean temporanily or permansnily suspended from service
" (3 Prepaid Customers are defined as customers with prepaid SIN cerds or prepaid USIM cards that have been activated but not been used up or expired a period end
A new prepaid cusiomer is recognised Lpon making the first call or registration/activation
T (4) Al numbers quoted on the basis of the total customer base of the operation imespective of the Company's ownership percentage.
T {8 Allnumbers quoted as at last day of the quarter.
" () The data for Hong Kong and Israel relate o both 2G and 3G senices
Country Currency | Blended :Postpaid ; Prepaid |Blended :Postpaid  Prepaid |Blended Postpaid ; Prepaid |Blended Postpaid : Prepaid | Blended :Postpaid | Prepaid
Hong Kong_(incl Macau) HKD 152 204 g 156 208 2 151 204 28 152 206 p.:] u7 193 28
India INR 390 1,034 272 414 1114 280 420 1068 293 433 AL 283 454 1118 285
lsrael NIS 153 159 164 158 152
Thailand THB 501 893 220 538 N3 252 545 923 251 582 961 265 643 1,000 332
Sri Lanka LKR 337 S 337 m = n 73 S 373 402 s 402 421 421
Ghana GHC (000} 83 = 63 92 = 82 92 = 92 101 = 101 108 108
Notes:
(1) Average Revenue Per User ("ARPU") is calculated as the total Senvice Revenues for the period divided by the weighied average number of activated cusiomers for the period.
(2 Sewice Revenues are defined as the direct recuming sendice reventes plis roaming revemues.
(3 The data for Hong Kong and [srael relate to both 2G end 3G services
Country Blended ' Postpaid : Prepaid |Blended iPostpaid  Prepaid |Blended Postpaid | Prepaid |Blended :Postpaid  Prepaid | Blended Postpaid : Prepaid
Hong Kong_(incl Macau) 475 B53 4 489 B71 49 474 (=] 48 460 B43 47 451 B28 47
India M7 918 372 429 887 347 406 833 319 392 an4 301 378 753 282
323 316 322 307 301
697 1039 451 54 1,050 530 131 ar3 543 684 01 S03 668 880 483
Sri Lanka 123 S 123 120 s 120 123 = 123 125 S 128 126 126
Ghana 104 = 104 m = m 13 = 13 149 = 149 138 138
Notes:
(1) Minutes of Use ["MOL") are calcuiated as the total minules caried over the network (26 tatal airtime usage + 3G voice and video usage, inciuding both inbound and outbound roaming)
for the period divided by the weighted average number of activated cusiomers for the period.
(2 The data for Hong Kong and [srael relste to both 2G and 3G services
Country Blended {Postpaid : Prepaid | Blended :Postpaid | Prepaid |Blended iPostpaid | Prepaid |Blended Postpaid | Prepaid | Blended ;Postpaid  Prepaid
Hong Kong_fincl Macau) 4.3% 1.7% 9.2% 4.7% 8% 10.1% 4.0% 1.8% 7.8% 3.9% 2.0% 73% 4.5% 20% 8.7%
India 4.6% 36% 48% 4.9% 41% 5.0% 5.1% 43% 52% 5.1% 6.0%: 51% 5.2% 52% 5.2%
Israel 1.5% 1.3% 1.2% 14% 1.4%
Thailand 6.6% 42% 8.2% 7.0% 45% 3.0% 6.8% 49% B8.4% 6.9% 5.1%: B85% 5.4% 34% 7.2%
S nka 2.5% = 25% 2.3% = 2.3% 2.2% S 22% 2.2% = 22% 2.1% 21%
Ghana 2.1% = 21% 2.4% = 2.4% 2.0% = 2.0% 14% = 1.4% 2.2% 2.2%
Notes:

() Chum % represents the average of the manthly churn rates in the period, which are Caiculated as the average aumber of disconnections (net of reconnection
and intemal migration betwssn networks) for the period divided by the weighted average number of activaied customers for the period
(2)  The data for Hong Kong and Israel relate to both 26 and 3G senvices

The Board wishes to remind investors that the ahove key performance indicators are hased on the Group's unaudited internal records

Investors are cautioned not ta unduly rely on such data




